BoeiBoabl. JlekcMueckHii COCTaB  aQHIMVIOS3BIYHBIX  PEKJIAMHBIX  TEKCTOB
MEIUMLIHMHCKAX TMpenapaTtoB 3aBUCUT OT ajapecara W BUIA peKiIaMbl.l TaBHBIM
aZpecaToM B CIIy4ae MACCOBOM TEJIIEBU3HMOHHOW PEKJIAMbl KaK PELENTYPHBIX, TaK U
Oe3pellenTypHbIX MpenapaTroB SIBISETCS NalMeHT. BcliencTtBue A3TOro 3amedeHa
OTHIOJIb HE 3HAUUTENbHAS PAa3HULA B IPOLUEHTHOM COJIEPKAHUU IBYX BUIOB JIEKCUKH
(HEeHTpaIbHOM M CHelUaIbHOW MEIUIIMHCKONW) MEXKIy PEKJIaMOM JaHHBIX KaTeropui
npenapatoB. IMeHHo noTpeOutens (MAalUMEeHT) B TOM U JIPYTroM ciyyae Oompenesnser
npeo0aagaHre HEUTPaIbHOW pa3rOBOPHOM JIEKCUKH.

B 100% caywasx paccMOoTpeHHass HaMH pekiama (apMaleBIUYECKuX
MPENapaToB COOTBETCTBOBAJIA PEKIIAMHOMY OOBSIBICHHUIO C YKa3aHUEM Ha MPOAYKT,
Kak HanOoisiee 3¢ GeKTUBHbIN TUM pekiaMbl. [lo-BUIMMOMY, 3TO CBSI3aHO ¢ TEM, UTO
OHa MOBBIIIAET OCBEJOMJIIEHHOCTh O HEAYrax W METOAaX JCUYEHUS,, YTOHPHUBOJNT K
0oJIbIlIEMYy KOJIMYECTBY TMOCEIICHUN Bpaya, JIydllleMy B3auMOMACUCTBHIO U Ooiiee
KaueCTBEHHOW M paHHEW NuarHoctuke 3abosneBaHuil. Takas pexilama MOXKET TaKke
PaCHIMPUTh PHIHOK (papMalieBTUYECKUX MPErapaToB.
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CTPYKTYPA KAPIMOPEBMATOJIOTUYECKOM MMATOJIOTUHA
Y/IETEY TPOAHEHCKOH OBJIACTHU

boraanoBa A. C., Knumyuiko E. B.

I'ponHeHCcKuMid rocy1apCTBEHHBIN MEAULMHCKUN YHUBEPCUTET

Hay4HbIM pyKoBOAMTENb: K.M.H., AoueHTbepaoBckas A. H.

AkTyajabHOCcTh. [IpoOnema maronoruu cepiiia U COCYIOB COXPaHSET CBOIO
aKTyaJIbHOCTb B CTPYKTYpPE JETCKOM 3a001€Ba€MOCTH.

Ieuas. [Ipoananu3npoBath CTPYKTYpPY KapAUOPEBMATOIOTUYECKOW MTATOJIOTUN Y
nereit ['pogHeHCKOM 0071aCTH.

Metoasl ucciaenoBanms. IIpoBeneHO pPETPOCHEKTHBHOE HCCIEAOBAHUE 3a
nepuoa 2019-2021rr., ucnonb3oBanbl otueThl — hopma 1-netu (Munszapas Pb).
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PesyabTarsl " 170, o0cyxeHue. PacnpoctpanenHocTh
KapJMOpPEBMATOJIOTUYECKON TMATOJIOTMH, MO JaHHBIM JMCHAHCEPHOIO ydeTa, Ha
01.01.2022r.: 16,2% (1a 01.01.2021r. — 15,2%; 1a 01.01.2020r. — 15,5%).

O6mas 3a6oxeBaeMocth B 2021 1. cocraBuia 11,0, B 2020 r. 10,7, B 2019 .
11,2 na 1000 nerckoro Hacenenus. [lepuunas 3ab6oneBaemocts B 2021 1. — 2,3 Ha
1000, 2020 2,1 ma 1000, 2019 2,6 na 1000 merckoro HaceneHus. B 2021 r. mo
cpaBHeHuto ¢ 2020 r. mpowusouuio ToBhIIIeHHE oO0mme (Ha 2,8%) u mepBUYHOMN
(7,8%) 3abomeBaeMOCTH neTed MO Kiaccy OOJIE3HHM OPraHoOB KPOBOOOpAIICHUS.
VYBenuueHue 3a00JI€BAEMOCTH TI0 KJIACCy KPOBOOOpAITIEHUSI MOKET OBITH CBS3aHO C
YIY4YIIEHUEM KauecTBa JUAarHOCTUKH, BBISIBICHHUS 3a00J€BaHUN Ha. CTaAuu
HAYAJIbHBIX U3MEHCHUM.

Ha nmucmancepHoM ydeTe MO KapAuOPEeBMATOJOTHYECKOMY  HPOdUIII0 Ha
01.01.2022 r. coctout 3419 nerei.

B cTpykType ananmzupyeMoro npoduis Beayiiee MECTO 3aHUMAIOT BPOKICHHBIC
mopoku cepana (BIIC) — 49%. B 2021 r. komumdectBo mweio waereir ¢ BIIC
ymeHbImioch Ha 16,1% no cpaBHenuto ¢ 2020 r. u Ha 12.5% 1o cpaBHeHuto ¢ 2019 1.
31,3% ot Bcex BoisiBIeHHBIX BIIC coctaBumm gedekT MEKIpeacepIHON MeperopoaKu,
19% — nmedexT MeROKETYJOYKOBOM Meperopoiku, 8,4% — OTKPBITHIA apTepUalIbHBIN
MpoTOK, 6% — cTEeHO3 JerouyHoil aprepuu, 3% —(€TeHOo3 KiamaHa aoptel, 2,4% —
Koapkraiusi aoptel, 1,7% — Terpaga damio, 11,5% — OMKycuganbHbIA a0pTaIbHBIN
KJana, 8,8% — komOuHupoBaHHble, 8,2% — npyrue BIIC.

Ha 8% yBenmnuminoce KOJIMYECTBO NAHWEHTOB C IEPBUYHONW apTEPHUAIBHOU
TUTNEPTEH3UEH, TPEUMYIIICCTBEHHO 3a CHET JAOMITHHOM.

B cTpykType KapIuopeBMaTOJIOIMYECKONM MAaTOJIOTMU HAPYIIEHUS CEPICUHOIO
pUTMa HE TPEeTepresii CYIIECTBEHHBIX HM3MEHEHUW 3a aHaJIUu3UpyeMble TOJIbl.
OcHoBHYI0O Tpynny cocTaBwid (52,8%) maiueHThl ¢ 3KcTpacuctoiuen, 22,6% c
cungapomom Bounbda-ITapkuscona-Yaiita, 8,2% ¢ SKTONMUYECKON MapOKCU3MaIBHOM
TaxuKapIueH.

Ha 11,6% BoIsiBIeHO O0JIbIIIe CHCTEMHBIX 3a00JIeBaHNM 110 cpaBHeHMIO ¢ 2020 T.
u Ha 10,2% mo cpaBueHnto ¢ 2019 r. Cpeau cucTeMHBIX 3a00JIEBaHUN JIUIUPYET
IOBEHWIbHBIM ~ Wauomathyeckuii  aptput — 94,7%. 3a  2019-2021rr. He
3apEerUCTPUPOBAHBL _HOBBIE CJIydyal OCTPOM PEBMATHYECKOM JMXOPAOKH H
XPOHUYECKOH pEBMATHYECKOM 00I€3HN ceparia.

B erpykType nepBUYHONW MHBAIUAHOCTH MPEOOIATAIOT JIETU C BPOXKIECHHBIMU
nopokamu cepana (74,9%) 6e3 cyliecTBeHHON TUHAMHUKU 3a aHAJIU3UpyeMble roja.
ITaneHTHl ¢ FOBEHWJIBHBIM HIMONATUYECKUM apTpUTOM coctaBuiau 19% ot Bcex
nerev, npu3HaHHblXx uHBaNMAaMu. [lo cpaBHenuto ¢ 2019 u 2020 rr. yBeIUYUIOCH
KOJIMYECTBO MAIlMEHTOB, MPU3HAHHBIX WHBAJIUJAAMHU B CBSI3U C HApYIICHUSIMU pUTMaA
cepaua B 2021 r.

[TepBuunblii BbIXOJ Ha WMHBaIUAHOCTH B 2021 r. ymenwsmmics Ha 27,5% mo
cpaBHenuto ¢ 2020 r.

[Ipu ananuse paGoThl KOEK MPOQMIHHOTO OTIEICHHUS BBIABICHO CIIETYyIOIICE:
JIETU ¢ HapylIeHus MU put™Ma cepana cocrabuwin 14%, ¢ BIIC — 4%, ¢ BereraTuBHOM
aucpyukuein — 26,8%, ¢ aprepuanpHoil runepreHszueil — 12,3%, ¢ peakTUBHBIMH
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aprputaMu — 2%  OT  BceX  TIOCHUTAIM3UPOBAHHBIX  MAIlUEHTOB  C
KapMOpPEBMATOJIOTUYECKON MaTOJOTHUEH.

BriBOALI.

1. B 2021 r. o cpaHenwuto ¢ 2020 r. mpou3o11io nopbieHue ooduiei (Ha 2,8%)
u nepsuuHod (7,8%) 3aboneBaeMoCTH JeTel Mo Kjaccy OOJIe3HHM OpraHoB
KpOBOOOpAILICHHUS.

2. OCHOBHYIO TPYIIIy B CTPYKType HapyIIEHUN CEpIECYHOrO0 PUTMA COCTABHIIU
MaIMEHTHI KCTpacucToaueit — 52,8%.

3. 3a 2019-2021rr. He 3aperucTpUpoOBaHbl HOBBIE CIy4au . OCTPOil
PEBMATUYECKON JTUXOPAIKH U XPOHHUUECKOW PEBMATHUYECKOW OOJIE3HH CepALa.

4. IlepBuuHBIid BbIXOJ Ha MHBAIUAHOCTH B 2021 r. ymensmmics Ha 27,5%¢ 1o
cpaBHeHuto ¢ 2020 r.

JIUTEPATYPA
1. OcHoBHbIE TEHIEHIMM 3a00JIEBAEMOCTH U CMEPTHOCTU OT. CEPAECYHO-COCYIUCTBIX
3a00s1eBaHul JieTeld u MoJapocTKoB B Poccuiickoit @enepanuu / M. A. lllkonpankoBa [u np.] //
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PACITPOCTPAHEHHOCTD BITY%"UH®EKLIUU CPEAU ’KEHCKOI'O
HACEJIEHUA TOPOAA I'POAHO

boraangBa.L., TypoBckas O. B.
I'ponHEHCKM rOCYAaPCTBEHHBIA MEAULIMHCKUN YHUBEPCUTET

Hay4HbiM pyKoBoAUTENb: K.M.H., AoueHT Kyxapuuk 0. B.

AKTyaJdbHOCTh.  CymectByer Oonee 100 tumor BIIY, u3 KOTOpHIX Kak
MUHUMYM 14 TpuUBOIAT K pa3Butuio paka. Cpeau HUX HamboJiee OHKOTCHHBIMU
aBisitoTcsa. BUpychl 16 u 18 Tuna (70% Bcex ciyyaeB paka IIEWKH MAaTKH).
B PecnyOanke benapychs 3TOoT nmokazarens HaxoauTcs B npenenax 16-19 wa 100000
HKCHIIMH, YTO CBUETENLCTBYET O BbIsiBIeHNH 800-900 HOBBIX CitydaeB B rof [2].

Hean. YcranoButh pacnpoctpanéHHocts BITY-undexuuu u BiusgHue e€ Ha
pa3sutue PIIIM cpenu :KE€HCKOTO HaCeJICHUs.

MeToabl uccjief0BaHMsl. bbll MPOBEAEH COLMAIBHBIA ONMPOC CPEAN KEHCKOTO
HaceneHusi. KomuuecTBO ywyacTHMKOB cocTaBwio 100 dYenoBek ¢ BO3pacTHBIM
nuama3oHoM ot 17 o 40 jer.

Pe3yabTaThl M HX 00Cy:KIeHUE. BBISBIEHO, UTO MMOJIOBOM KU3HBIO KUBYT 84%
n3 ompomreHHBIX. M3 Hux obcienoBansl Ha BITY-undekmuro 45,5%. YV 42,6% u3
oOciieoBaHHBIX HalfeH AaHHbIA BUpPYC. CO CTOPOHBI IMUTEIHS IIECHKA MaTKH —
spozus  y 31,6%, guctnazus y 7,4%  oxeHuuH. [lonoBuHA  KEHIIUH,
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